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An Open Letter of Appreciation 
 
Shortly after, the National Sexual Violence Resource Center (NSVRC) opened in July 2000 the staff of 
the NSVRC began thinking about how to best approach a Sexual Assault Awareness Month campaign for 
April.  As a national organization, we naturally wanted to incorporate a nationwide perspective.  As a 
resource center, we had a keen appreciation of the wide variety of creative, powerful awareness materials 
that had been developed across the country, over the past decades. We wanted to strengthen a move 
toward some national collaboration for Sexual Assault Awareness Month.   
 
Through our interactions with advocates and organizations in the anti-sexual violence movement, we 
discovered that we were not alone in thinking that the time was right for working toward collaboration.  
As a result, a committee convened to consult and advise us, and to promote greater opportunities for 
cooperation in the future.  This committee adopted a two-fold plan of action.  First, it would assist the 
NSVRC in developing a Sexual Assault Awareness Month Resource Book that incorporated many of the 
established ideas, themes and documents, and second, the planning committee believed that we should 
spearhead an effort to obtain a federal proclamation recognizing and declaring April as Sexual Assault 
Awareness Month.   
 
The NSVRC has followed this course of action, and now wishes to thank the dedicated members of this 
committee for their leadership and insight.  Our deep appreciation goes to: Marybeth Carter, California 
Coalition Against Sexual Assault; Cassandra Thomas, Houston Area Women’s Center, NSVRC Advisory 
Council; Jamie Lee Evans, NSVRC Advisory Council; Suzanne Brown, Washington Coalition of Sexual 
Assault Programs, Resource Sharing Project, NSVRC Advisory Council; Gail Burns-Smith, Connecticut 
Sexual Assault Crisis Services, Inc., National Alliance of State Sexual Assault Coalitions, NSVRC 
Advisory Council; Marianne Winters, Massachusetts Coalition Against Sexual Assault and Domestic 
Violence - Jane Doe Inc., NSVRC Advisory Council; Scott Berkowitz, RAINN; the Rev. Marie Fortune, 
Center for Prevention of Sexual and Domestic Violence; Debbie Rollo, STOP Technical Assistance 
Project; Jan Baily, Pennsylvania Coalition Against Rape; Susan Lewis, NSVRC; and Lisa Lederer, PR 
Solutions.  
 
The NSVRC extends its appreciation to the Centers for Disease Control and Prevention for its profound 
support of our organization and its goals.  We also thank the Ms Foundation for a grant of support for this 
project.  
 
Finally, we offer heart-felt gratitude to all the individuals across the nation, in coalitions, local centers and 
allied organizations, who gave of their time, and generously shared their resources and expertise of sexual 
assault awareness materials.  We recognize that our work rests upon the years of dedication and service 
that they have given, and continue to give, to the anti-sexual violence movement.   
 
With sincere gratitude,  
 
 
 
Karen Baker 
Project Director 
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PURPOSE AND USE OF RESOURCE BOOK 

 
 
PURPOSE:  The purpose of this resource book is to provide guidelines, tips, strategies, and 
ideas to state sexual assault coalitions, local rape crisis centers, colleges, and others interested 
in public awareness and education activities to highlight and prevent sexual violence.  The task 
of the NSVRC in this project has been to identify resources that have been proven helpful in 
local communities and share those with others who may borrow or adapt for their own needs.  
We also provide examples of particular activities for several reasons: 1) to make it easier for 
programs who have limited resources to benefit from others’ work;  2) to share creative ideas 
with everyone so we don’t have to reinvent the wheel;  3) to acknowledge and celebrate the 
quality and diversity of work being done in this movement across the country; and  4) to 
stimulate new thoughts and creative ideas. 
 
 
HOW TO USE THIS RESOURCE BOOK:  The Resource Book is divided into broad 
sections, separated by colored title pages.  The sections and contents of each are outlined in 
the table of contents.  Each section has some tips or guidelines along with a general overview 
of the topic.  These sections are meant to provide guidance to local programs. We fully expect 
specific communities and populations to adapt and individualize public awareness campaigns to 
meet local needs.  Each section includes samples for illustration purposes.  We have attempted 
to include some variety of work from different parts of the country, although there are many 
examples of excellent work that we were unable to include at this time. There are many more 
creative materials that we hope to collect on an on-going basis.      
 
 
STATISTICS:  The NSVRC provides the national sexual assault statistics near the front of the 
resource book.  Note, however, that statistics can be problematic and often are not easily 
comparable due to such things as variations in definitions and research methods.   Statistics 
should always be used with caution and in the proper context.  The NSVRC claims no 
responsibility for the accuracy of other statistics woven throughout this resource book that are 
imbedded in specific local examples.  For those statistics, we urge the reader to examine them 
carefully and check sources.  As part of our on-going work, the NSVRC staff is available to assist 
with this process on an individual basis.     
 
 
FEEDBACK:  The last four pages of the resource book provide an opportunity for you to share 
your ideas, suggestions and successes.  Please take a few moments to complete the form and 
return to us. Your feedback will inform our future work.  
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A WORD ABOUT MONTH, COLOR, AND THEME 
 
 
Each state and territory has been planning their own Sexual Assault Awareness Month initiatives 
for years.  Although many creative and diverse campaigns have been developed, there has 
been little national coordination.  There is general agreement that the message of the anti-
sexual violence movement could be much more powerful with effective coordination.  The 
NSVRC hopes to help facilitate a more unified national voice over time.   
 
 
MONTH – In a recent (September 2000) survey conducted by the Resource Sharing Project 
(RSP), each state coalition was asked which month, if any, they used to highlight public 
awareness to end sexual violence.  Of the 42 states responding to this question, 37 (or 88%) 
reported April to be the designated month.  The other five coalitions were split between 
February, September and October.  Clearly April stands out as the month of choice for a 
nationally designated effort to raise public awareness around issues of sexual assault.  The 
NSVRC, in conjunction with others in the movement, is attempting to have April be the officially 
designated Sexual Assault Awareness Month.  
 
 
COLOR – In the same RSP Survey cited above, a question was asked about the use of ribbon 
colors as a public awareness tool.  For instance, we have come to recognize certain ribbon 
colors as being identified with specific causes such as:  
 
Red = AIDS Awareness or MADD 
Pink = Breast Cancer 
Purple = Domestic Violence     
 
Less than half of the coalitions responding to the RSP survey designate a specific color for 
sexual assault awareness.  Many states, having dual coalitions, use the color purple; however 
that is primarily associated with domestic violence.  Of the states declaring a separate color for 
anti-sexual assault awareness, the most common color used is teal.  Therefore, the NSVRC 
supports the use of teal as the official anti-sexual assault color.  Other colors used by a handful 
of states include yellow, green, lavender, and white.  Some examples of campaigns presented 
in this guidebook make reference to those colors.  
 
 
THEME – It is generally agreed that our message will be more effective, powerful, and 
memorable when we unite under a common umbrella theme across the country. Although this 
is the goal, there simply was not time this year to research themes and reach consensus.  The 
NSVRC is committed to collecting themes and facilitating dialogue for future unified campaigns.          
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NATIONAL RAPE/SEXUAL ASSAULT STATISTICS 
 
According to a study conducted by the National Victim Center, 1.3 women (age 18 and over) in 
the United States are forcibly raped each minute. That translates to 78 an hour, 1,871 per day, 
or 683,000 per year.1  
 
According to the U.S. Department of Justice, nearly 6 out of 10 rape/sexual assault incidents 
are reported by victims to have occurred in their own home or at the home of a friend, relative, 
or neighbor. 2   
 
51% of the sexual assault cases studied in the Women’s Safety Project survey were committed 
against young women between 16 and 21 years old. 3 
 
In 29% of rapes, the offender used a weapon.4   
 
According to the U.S. Department of Justice, an estimated 91% of the victims of rape and 
sexual assault are female and 9 % are male.  Nearly 99% of the offenders they described in 
single-victim incidents are male.5    
 
Rape or sexual assault was the violent crime least often reported to law enforcement (28%). 6  
 
Only 16% of rapes are ever reported to the police.  In a survey of victims who did not report 
rape or attempted rape to the police, the following was found as to why no report was made: 
43% thought nothing could be done, 27% felt it was a private matter, 12% were afraid of 
police response, and 12% felt it was not important enough.7   
 
13.3% of college women indicated that they had been forced to have sex in a dating situation.8  
In a national survey 27.7% of college women reported a sexual experience since the age of 
fourteen that met the legal definition of rape or attempted rape, and 7.7% of college men 
reported perpetrating aggressive behavior which met the legal definition of rape.9 

                                                 
1 Kilpatrick, DJ, Edmunds CN Seymour A, 1992. Rape in America: A Report to the Nation, Arlington, VA: 
National Victim Center. 
2 Greenfeld, Lawrence A. 1997.  Sex Offenses and Offenders: An Analysis of Data on Rape and Sexual 
Assault, Washington D.C.: Bureau of Justice Statistics, Office of Justice Programs, U.S. Department of 
Justice. 
3 Randall, Melanie and Haskell, Lori. 1995. “Sexual Violence in Women’s Safety Project, A Community-
Based Survey.” Violence Against Women 1 (1): 6-31. 
4 Violence Against Women, Bureau of Justice Statistics, U.S, Dept. of Justice, 1994. 
5 Ibid. 
6 Bureau of Justice Statistics, 2000. Criminal Victimization 1999: Changes 1998-99 with Trends 1993-99.    
National Crime Victimization Survey.  Washington, D.C.: Bureau of Justice Statistics, U.S. Dept of Justice. 
7 Kilpatrick, et al., 1992. 
8 Johnson, I., Sigler, R., 2000. “Forced Sexual Intercourse Among Intimates,” Journal of Interpersonal 
Violence,15(1). 
9 Koss, M.P., Gidyez, K.A. and Wisniewski, N. The Scope of Rape: Incidence and Prevalence of Sexual 
Aggression and Victimization in a National Sample of Higher Education Students. Journal of Consulting 
and Clinical Psychology, 1987: 55 (2) 162-170. 
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Among developmentally disabled adults, as many as 83% of the females and 32% of the males 
are the victims of sexual assault.10  
 
The National Violence Against Women Survey found that rape is a crime committed primarily 
against youth. Of the women who reported being raped sometime in their lives, 21.6% were 
younger than age 12, 32.4% were ages 12 to 17, 29% were ages 18 to 24, and 16.6% were 
over 25 years old.  Thus, 54% of women victims were under age 18 at the time of the first rape 
and 83% were under the age of 25.11   
 
Between 1/3 and 2/3 of known sexual assault victims are age 15 or younger.12 
 
The rate of rapes and sexual assaults against lesbians and gays, rose 13% nationally in 1995-
1996, approximately twice the 6% rate for all violent crimes.13 
 
16% of male students surveyed by the Ms. Foundation who had committed rape, and 10% of 
those who attempted a rape, took part in episodes involving multiple perpetrators.14 
Women with disabilities are raped and abused at a rate at least twice that of the general 
population of women.15 
 
4 out of 5 students (81%) have experienced some from of sexual harassment during their 
school years. 16 
An estimated 92,700 men are forcibly raped each year in the United States.17 
 
77% of completed rapes are committed by someone who is known to the victim.18 
 
 

                                                 
10 Stimson, L. and Best, M.C, “Courage Above All” Sexual Assault Against Women with Disabilities.  
Toronto, disabled Women’s Network, Canada, 1991. 
11 Tjaden, Patricia and Thoennes, Nancy, November 1998. Prevalence, Incidence and Consequences of 
Violence Against Women: Findings from the National Violence Against Women Survey. Washington D.C.: 
National Institute of Justice, Office of Justice Programs, U.S. Dept. of Justice. 
12 Population Information Program. Population Reports: Ending Violence Against Women, 2000. 
Population Information Program, Center for Communications Programs.  Johns Hopkins School of Public 
Health and Center for Healthcare Gender Equity. 
13 Anti Lesbian, Gay, Bisexual and Transgender Violence Report, New York City Gay & Lesbian Anti-
Violence Project, 1996. 
14 Warshaw, Robin. 1994. “I Never Called it Rape” The Ms. Report on Recognizing, Fighting and Surviving 
Date & Acquaintance Rape, New York: Harper Perennial.  
15 Sobsey, D., 1994. “Violence and Abuse in the Lives of People with Disabilities” The End of Silent 
Acceptance, Baltimore MD: Paul H. Brooks Publishing Co, Inc. 
16 Hostile Hallways: The AAUW Survey on Sexual Harassment in America’s Schools.  AAUW Educational 
    Foundation, 1993. 
17 Tjaden and Thoennes, November 1998. 
18 Greenfeld, L., Sex Offenses and Offenders, 1997. Washington, D.C.: Bureau of Justice Statistics, U.S. 
Dept of Justice. 
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DEVELOPING MESSAGES Overview 
 
Everyone can recite familiar messages, the slogans that convey a campaign’s most convincing 
argument or information.  Examples are:  Friends Don’t Let Friends Drive Drunk, A Mind Is A 
Terrible Thing To Waste, Reach Out And Touch Someone, It’s Morning In America, Just Do It. 
 
In our world of information overload, people are bombarded with hundreds of such messages 
every day.  Which ones they remember depends on the power of the message and how often it 
is repeated. 
 
Advocates and experts have generated dozens of compelling and effective messages about 
sexual assault.  But, like most social justice movements, sexual assault prevention advocates 
lack the resources for massive advertising.   
 
Given that reality, using many different messages simultaneously means that there is little 
chance people will remember any of your messages.  If people can’t remember your message, 
they will not be moved to act.  It takes a short, compelling, powerful phrase to capsulize your 
information and capture attention – and it takes a lot of repetition for that message to sink in.  
Once you have developed two or three key messages, be sure to use them in every interview 
with the media and the public.   
 
When developing your messages think about the goals of Sexual Assault Awareness Month. 
 
Sexual Assault Awareness Month outreach tends to focus on achieving three broad, general 
goals: 

 
 Building awareness that sexual assault is a problem in every community; 

 
 Alerting the public to services that can help victims and survivors of sexual assault; and 

 
 Encouraging community responsibility for prevention. 

 
It also has been a time to: mourn women who have suffered or died from sexual violence; 
recognize and honor the individuals, programs, rape crisis centers and state coalitions who 
help; stress that sexual assault is a problem in every community; and urge people to take 
personal responsibility for helping to end this problem. 
 
This chapter includes sample talking points; a national fact sheet; local fact sheets; and a fill-in 
the blank fact sheet. 
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Sample Talking Points 
 
 

 April is Sexual Assault Awareness Month – a time to focus public attention on the epidemic 
of sexual violence that plagues our nation.  

 
 

 The statistics are staggering.  A sexual assault occurs every 90 seconds in this country.  
 
 

 Here in [your city], [insert local or state statistics – number of assaults, calls to hotlines, 
people seeking medical care, etc.] 

 
 

 Non-stranger and stranger rape and sexual assault affect women, children and men of all 
racial, cultural and economic backgrounds. 

 
 

 It is an outrage that more is not being done to stop sexual assault, and aid the women, 
children and men who are its victims. 

 
 

 Help is available in [your city] by calling [hotline number or other contact information]. 
 
 

 Rape crisis centers and agencies across the country are working diligently to increase public 
awareness of sexual violence and its consequences – to stop assaults – and to help victims. 

 
 

 But we need many more resources and much stronger support from policymakers, 
educators and from every segment of society. 

 
 

 And we need community involvement and support.  We all have to work together to change 
attitudes and behaviors, and end America’s epidemic of sexual assault.  Sexual Assault 
Awareness Month is the time to start.  You can help by [insert action step – a phone 
number they can call to volunteer or request information, etc.] 
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Reprinted with permission, Washington Coalition of Sexual Assault Programs 
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Reprinted with permission, Michigan Coalition Against Domestic & Sexual Violence 
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Reprinted with permission, Montana Coalition Against Domestic & Sexual Violence 
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Reprinted with permission, Pennsylvania Coalition Against Rape 
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Reprinted with permission, Pennsylvania Coalition Against Rape 
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PLANNING LOCAL EVENTS Overview 
 
Coalitions against sexual assault, local programs and rape crisis centers across the nation have 
participated in Sexual Assault Awareness Month in diverse, creative ways.  Many have 
encouraged their local businesses, schools, universities, and elected officials to speak out 
against sexual violence.  This section includes a sample of some of the innovative as well as 
traditional activities to commemorate Awareness Month.  The following pages include: 
 
Events 
 

A listing of Event and Project Ideas from the Montana Coalition Against Domestic & 
Sexual Assault 
 
An Event Planning Checklist from the California Coalition Against Sexual Assault 
 
Tips on Community Organizing from the Montana Coalition Against Domestic & 
Sexual Assault 

Networking suggestions  
Sample Letter to Community Leaders 

 
Take Back the Night Herstory & Purpose 

Take Back the Night Checklist of Tasks by Committee 
Take Back the Night Suggested Timeline for Tasks  
Suggested Chants 

 
Details on the Flush Out Sexual Violence Campaign from the Texas Association 
Against Sexual Assault and Sample Flyer  

 
Using the Internet 

Information on Using the Internet to promote local events 
Fill-in-the-Blank Letter for Internet Links 
 

Samples 
 
A Cup of Prevention Campaign flyer from the Montana Coalition Against Domestic & 
Sexual Assault 
 
Date Rape bookmark from the Dove Center 
 
I Will bookmark from the Kentucky Association of Sexual Assault Programs 
 
Ad Slicks from the Pennsylvania Coalition Against Rape 
 
Awareness Counts Flyer for Physicians from the Pennsylvania Coalition Against Rape 
 
Speak Out Against Sexual Violence Poster from the California Coalition Against 
Sexual Assault 
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Outreach to Elected Officials 
 
A sample article for your legislator’s constituent newsletter 
 
Tips for generating and publicizing a proclamation 
 
A sample letter requesting a proclamation from an elected official 
 
A sample national proclamation 
 
The Washington Coalition of Sexual Assault Programs 2001 Sexual Assault Awareness 
Month proclamation 
 
A fill-in-the-blank proclamation for the Office of the Mayor from the Colorado Coalition 
Against Sexual Assault 

 
Outreach to schools and universities 

 
A listing of youth activities from the Texas Association Against Sexual Assault;  
 
Tips for Working with Local Schools from the Washington Coalition of Sexual 
Assault Programs 
 
Details and samples of the Green Ribbon Campaign from the Texas Association 
Against Sexual Assault 

Activity Ideas 
Sample Letter to school officials 
Sexual Harassment recommended topic objectives 
Teaching Points 
Announcement Scripts 
Sample handouts in English and Spanish 
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Reprinted with permission, Montana Coalition Against Domestic & Sexual Violence 
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Reprinted with permission, California Coalition Against Sexual Assault  
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Reprinted with permission, California Coalition Against Sexual Assault  
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Reprinted with permission, California Coalition Against Sexual Assault  
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Reprinted with permission, California Coalition Against Sexual Assault  
 



 Page 17  

Reprinted with permission, Montana Coalition Against Domestic & Sexual Violence 
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Reprinted with permission, Montana Coalition Against Domestic & Sexual Violence 
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Reprinted with permission, Montana Coalition Against Domestic & Sexual Violence 
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Unattributed  
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Unattributed  
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Unattributed  
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Unattributed  
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Unattributed  
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Using the Internet 
 
The Internet is a valuable tool for raising awareness about sexual violence, listing local 
resources and data, and promoting events and volunteer opportunities.  Many state and local 
programs already have their own web sites.  Visit the NSVRC’s web site (www.nsvrc.org) for a 
list of state and territory coalitions’ web sites, as well as sites for federal agencies and national 
and allied organizations. 
 
If your organization has a web site, be sure to post a notice that April is Sexual Assault 
Awareness Month and include a calendar listing local events that individuals can participate in.   
 
Links from other sites 
Explore the Internet to see what local businesses, government agencies, schools, or community 
organizations have their own web sites and see if they would include a link to your 
organization’s site.  Most cities, local government agencies and elected officials have their own 
Internet page.  Write a letter to the person in charge of the content on their site and encourage 
them to link their web site to yours (see fill-in-the-blank letter for Internet links). 
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Fill-In-The-Blank Letter For Internet Links 
 
 
March 15, 2001 
 
 
 
Katherine Morrison 
YWCA 
123 Main Street 
Wilmington, NC 22222 
 
Dear Ms. Morrison: 
 
As you may already be aware, April is Sexual Assault Awareness Month.  During the month, 
sexual assault programs nationwide will hold events and activities to draw public attention to 
the epidemic of sexual violence, supporting rape survivors and letting attackers know that 
communities will hold them responsible. 
 
In our community, our organization is sponsoring [DESCRIBE YOUR AWARENESS MONTH 
ACTIVITIES]. 
 
I am writing to ask you to provide a link on your web site to our organization’s web site, [YOUR 
WEB SITE ADDRESS], to help promote Sexual Assault Awareness Month and the events we are 
hosting.  Our site includes [STATISTICS ON SEXUAL ASSAULT, AVAILABLE LOCAL RESOURCES 
AND PROGRAMS, A CALENDAR OF LOCAL EVENTS AND VOLUNTEER OPPORTUNITIES, ETC.]. 
 
The statistics are staggering.  Every 90 seconds a sexual assault occurs.  More than five out of 
ten of all rape cases (54 percent) occurred before victims reached the age of eighteen.  Among 
girls who were under age 13 at the time of their first sexual intercourse, 71 percent reported 
that it was non-voluntary or unwanted.  Sexual violence affects all of us – every community, 
every family.  This month, [YOUR ORGANIZATION] and other sexual assault programs are 
drawing public attention to this issue through local events and on the Internet, letting people 
know that they have a responsibility to work to prevent sexual violence and there are local 
resources available to victims and their families. 
 
I look forward to talking to you about promoting our organizations efforts.  If you have any 
questions, please do not hesitate to call me at [910/555-1212]. 
 
Sincerely, 
 
 
 
[YOUR NAME] 
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Reprinted with permission, Montana Coalition Against Domestic & Sexual Violence 
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Reprinted with permission, Dove Center (Oakland, MD) 
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Reprinted with permission, Kentucky Association of Sexual Assault Programs 
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Reprinted with permission, Pennsylvania Coalition Against Rape 
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Reprinted with permission, Pennsylvania Coalition Against Rape 
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Reprinted with permission, Pennsylvania Coalition Against Rape 
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Reprinted with permission, California Coalition Against Sexual Assault 
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Sample Article To Ask Your Representative 
Or Senator To Insert Into Her/His Constituent 

Newsletter In April 
 
 

During Sexual Assault Awareness Month, 
[Member of Congress] Promotes Legislation to Stop Rape and Sexual 

Violence 
 
 

April is Sexual Assault Awareness Month – a time when every person should consider 
what he or she can do to help stop the epidemic of sexual violence that plagues our 
[district/state] and our nation.   

 
The statistics are staggering.  A sexual assault occurs every 90 seconds in this country.  

Here in [your state], [insert statistics – number of assaults, calls to hotlines, people seeking 
medical care, etc.] 

 
 [Member of Congress] is deeply concerned about stopping sexual assault.  [S/he] 
supports [name legislation that this Member is sponsoring or co-sponsoring this year, or has 
supported in the past.] 
 

“Our community has to come together to stop this epidemic,” said [Member of 
Congress].  “We can all do more to stop sexual assault, and help the women, children and men 
who are its victims.  That is why I am [mention action s/he is taking].” 

 
“And I am proud to support [your agency], which is [mention your Sexual Assault 

Awareness Month activities] this month,” [s/he added]. 
 

 If you are a victim of rape or sexual assault, help is available from the [name of 
agency] at [hotline number or other contact information].   
 

If you want more information on actions Congress is taking to stop sexual assault and 
aid victims, contact [phone or email for Congressional office].
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Generating a Proclamation 
 
Write a letter to the Mayor’s Chief of Staff requesting a meeting to discuss the possibility that 
the Mayor will officially proclaim April Sexual Assault Awareness Month.  In your letter discuss 
the prevalence of sexual assault in your community and offer local statistics.  Indicate that you 
will follow up a few days later with a telephone call. 
 
If you are able to get a meeting with the Mayor or the Chief of Staff, bring a sample 
proclamation, using the language you would like the Mayor to use in issuing a proclamation in 
your city.  If you are going to hold a news conference around the proclamation, you will need to 
coordinate date, time, and place with the Mayor’s press secretary. 
 
 
Publicizing a Proclamation 
 
Work with the Mayor’s press secretary to select a suitable date, time, and place for a news 
conference, if you are going to hold one to announce the proclamation.  You will want to work 
with the press secretary to coordinate media work, including drafting an advisory and 
contacting area journalists.  (See the Media Outreach section for assistance developing a press 
lists and drafting advisories.)  If you hold a press conference you will also need media 
statements by the Mayor and your program director, as well as copies of the proclamation to 
distribute to the media. 
 
A “paper release,” through which you distribute a news release about the Mayor’s proclamation 
(and a copy of the proclamation) is a much less labor-intensive route.  On the day the Mayor 
proclaims that April is Sexual Assault Awareness Month, you can fax around your news release 
and copies of the proclamation.  If you do not have a fax machine, news releases and 
proclamations should be mailed out two days beforehand.  You will also need to coordinate a 
“paper release” with the Mayor’s press office, as they may have their own plans for publicizing 
the proclamation. 
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Sample Letter Requesting A Proclamation 
 
 
The Honorable [NAME] 
[TITLE] 
[STREET ADDRESS] 
[CITY, STATE ZIPCODE] 
 
Dear [NAME]: 
 
Across the country, communities are declaring April to be Sexual Assault Awareness Month.  
During this month, [YOUR ORGANIZATION] is planning a series of activities to educate the 
citizens of [CITY] about sexual assault, to honor the many victims, and to raise awareness of 
the resources available in our community.  
 
We would be honored if you sponsored an official proclamation to recognize April as “Sexual 
Assault Awareness Month in [CITY].”  Such a proclamation will emphasize your commitment to 
this important cause and recognize the efforts of those individuals who work to end violence.  I 
have enclosed sample proclamation text; please feel free to call me if you would like more 
information about sexual violence or our organization’s efforts to prevent it. 
 
[INCLUDE INFORMATION ON AN ACTIVITY OR EVENT THAT YOU HAVE PLANNED FOR 
AWARENESS MONTH. BE SURE TO INCLUDE THE TIME AND PLACE OF THE EVENT]  We invite 
you to participate in our [MARCH, BALLOON RELEASE, ETC.], and we would be pleased if you 
presented the proclamation at that time.  If you are unable to attend, we would be honored to 
read your proclamation to our supporters. 
 
Thank you for your consideration of this request.  We appreciate your support and commitment 
to end sexual violence. 
 
Sincerely, 
 
 
 
[YOUR NAME] 
[PHONE NUMBER] 



 Page 39  

NATIONAL SEXUAL ASSAULT AWARENESS MONTH 
 

A PROCLAMATION 
 
Whereas, non-stranger and stranger rape and sexual assault affect women, children and men of 
all racial, cultural and economic backgrounds; and  
 
Whereas, women, children and men suffer multiple types of sexual violence; and 
 
Whereas, the Department of Justice reports that a sexual assault occurs every 90 seconds; and 
 
Whereas, it is estimated by the Bureau of Justice Statistics that over 70% of rapes are never 
reported to police; and  
 
Whereas, in addition to the immediate physical and emotional costs, sexual assault may also 
have associated consequences of post-traumatic stress disorder, substance abuse, major 
depression, homelessness, eating disorders, and suicide; and  
 
Whereas, it is important to recognize the compassion and dedication of the individuals who 
provide services to survivors and work to increase the public understanding of this significant 
problem; and 
 
Whereas, state coalitions and local rape crisis centers across the nation are committed to 
increasing public awareness of sexual violence and its prevalence, and to eliminating it through 
education; and  
 
Whereas, important partnerships have been formed among criminal and juvenile justice 
agencies, allied professionals and victim services; and  
 
Whereas, the Centers for Disease Control and Prevention have identified sexual assault as a 
significant, costly, and preventable health issue; and  
 
Whereas, the US government has expressed a commitment to eliminating sexual violence in 
society with various legislative actions and appropriations including: the Violence Against 
Women Act, Grants to Combat Violence Against Women on Campus, and through projects of 
the Centers For Disease Control and Prevention; therefore be it  
 
Resolved, that individual and collective efforts reflect our dream for a nation where no sexual 
assault victim goes un-served or ever feels there is no path to justice, and where citizens work 
toward eliminating all forms of sexual violence; and be it further 
 
Resolved, that the United States government expresses its commitment to eliminating sexual 
violence from society by acknowledging the work of organizations and individuals across the 
nation, and by designating the month of April as National Sexual Assault Awareness Month in 
perpetuity. 
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Reprinted with permission, Washington Coalition of Sexual Assault Programs 
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Reprinted with permission, Colorado Coalition Against Sexual Assault 



 Page 42  

Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Washington Coalition of Sexual Assault Programs 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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Reprinted with permission, Texas Association Against Sexual Assault 
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MEDIA OUTREACH overview 
 
The media is an important partner in our efforts to prevent sexual assault, to raise awareness of 
sexual violence in our communities, to educate the public about sexual violence, and to 
encourage them to join us in our efforts.  The media is also a critical tool to reach opinion 
leaders and policymakers. 
 
As you know, there are many ways to use the media to disseminate messages about sexual 
assault to the American public.  They include: television and radio news programs and talk 
shows; newspaper articles; feature stories; columns; editorials; letters-to-the-editor and guest 
editorials; and community, specialty and ethnic newspapers.  This section of the Sexual Assault 
Awareness Month Resource Book will provide information on how to use each to promote your 
program’s April activities. 
 
Many of the state coalitions and local programs have been doing great media outreach for 
Sexual Assault Awareness Month for years.  Included at the end of this chapter are sample 
materials taken from that work.  You also will find fill-in-the-blank materials.   
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A Glossary of Terms 
 
EVENTS 
 
News Conference: an event staged exclusively for the press.  One or more spokespeople 
(but not more than four) read prepared statements and answer reporters' queries.  You should 
call a news conference only if you have something timely and extremely important to announce.  
Announcing that April is Sexual Assault Awareness Month will not be enough to draw reporters 
to a news conference.  Some ideas for a news conference that may draw reporters include: a 
proclamation signed by the mayor – and presented by the mayor – in conjunction with the 
month; the release of interesting new research on sexual assault; or the presentation of a 
completed petition signed by men against sexual assault. 
 
Press Briefing: an informal, by-invitation-only meeting at which advocates give reporters 
background and information.  Press briefings often take place over breakfast, and usually 
involve one to three briefers and up to twelve reporters.  Ordinarily, you would hold a briefing 
to bring reporters up to speed on facts relating to an incident or a report that might be 
important to the program and the community.  Fact sheets and other background materials 
should be distributed.  Sexual Assault Awareness Month might be a good opportunity to 
educate key reporters in your area about the pervasiveness of sexual assault in your city and 
nationwide and about local programs to address sexual violence. 
 
Press Opportunity: an event that is not planned for the media, but which reporters may 
attend.  Rallies, marches, candlelight vigils, fundraisers, public speeches or appearances, 
awards ceremonies, and issue forums are press opportunities. 
 
Photo Opportunity: a press opportunity that has a particularly good visual component, 
worthy of space in a newspaper or on television. 
 
Pre-interview: a telephone conversation with a producer at a talk show.  These are used to 
be certain that the guest is intelligent, articulate, well versed in the issues, quick on his or her 
feet, and interesting to hear.  A pre-interview requires the same serious preparation as the 
interview itself. 
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MATERIALS 
 
Media Advisory or Media Alert: a one-page dated announcement of an upcoming event 
such as a press opportunity or photo opportunity.  It includes a contact name and telephone 
number, so reporters can call for further information, and is sent to assignment editors, 
reporters, editors, and producers from a press list. 
 
News Release: a two- to four-page report of a newsworthy event.  It is written as an article; 
portions of good news releases often appear in print.  A news release must contain a contact to 
call for further information, a headline, a first sentence that grabs the reader, a quote from a 
spokesperson, and additional background information.  You may want to put out a news release 
in conjunction with the events or activities you hold for Sexual Assault Awareness Month.  The 
news release is distributed at the time of the event, either through mailing, faxing or handing it 
out. 
 
Backgrounders: in-depth explanations of an issue that can be used to bring a reporter who 
is completely new to an issue up to speed. 
 
Fact Sheets: one-page information sheets that often contain statistics or other data. 
 
Statements: brief (one page or less) prepared remarks of a spokesperson.  They should be 
dated and include a contact name and phone number.  If you hold a news conference, a rally or 
any other public event, you will want statements for all the speakers to distribute to the press.  
Statements can also be used to respond quickly to a breaking story (such as a highly publicized 
sexual assault incident).  They must be prepared quickly and be less than one page.  Dictate, 
deliver, or fax a statement within an hour or two of an event.  
 
Press Kits: sets of information for the media, usually in a pocket folder, distributed at news 
conferences, press briefings or in response to requests for information.  Press kits contain news 
releases, statements, backgrounders, fact sheets, and materials that are not designed 
specifically for the media (like newsletters or brochures).  As you work to publicize your Sexual 
Assault Awareness Month events and/or activities with the media, you will want to have press 
kits about your program to give reporters. 
 
Calendar Announcements: short, one-page notifications of events that are of interest to 
the public.  A calendar announcement is intended to air or to be published. 
 
Pitch Letters: personalized notes that specifically urge a particular reporter to cover an event 
or issue.  They often describe a particularly newsworthy aspect of the event. 
 
Edit Memos: short memoranda addressed to editorial page editors or members of an editorial 
board asking them to devote space to an issue.  A good editorial memorandum contains several 
well-written paragraphs that can be lifted and used in an editorial. You may want to send an 
edit memo at the beginning of April which alerts editorial page editors or editorial board 
members to Sexual Assault Awareness Month and urges them to editorialize in favor of all 
people making it their business to help stop sexual assault.  Include suggestions for actions 
people can take. 



 Page 56  

Op/ed Pieces: 500 to 700 word signed guest editorials submitted to newspapers.  They 
should emphasize the writer's opinion or experience and be of interest to the general public.  
For example, an op/ed on Sexual Assault Awareness Month could address the pervasiveness of 
rape in your community, and discuss the importance of every person taking it upon him or 
herself to take action to prevent sexual assault (i.e.: making a donation to or volunteering with 
a program; wearing a tee shirt; putting a bumper sticker on a car; talking with someone who 
has been assaulted, etc.).  
 
Letters to the Editor: letters from newspaper readers that respond to reports or editorials 
with a confirming or opposing point of view, often expanding on a point made in the original 
article.  They should be brief -- no more than a page, four or five very short paragraphs -- 
signed by the program director, a survivor, or another representative. 
 
Public Service Announcements (PSAs, Public Service Spots): brief 
announcements made on behalf of nonprofit organizations on both radio and TV.  Like 
commercials, they are limited to specific lengths.  They must be non-political and of wide 
interest and benefit to the public.  April may be a prime month for media outlets to accept and 
run PSAs. 
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Developing A Press List 
 
If you do not already have a list of area media to whom you distribute press materials, such as 
news releases, media advisories, press statements, etc., you will need to create one.   
 
 
BUILDING YOUR LIST 
 
You can build a media list by supplementing the list of reporters, producers, and editors you 
already know with a day or two of telephone calls to ensure that your list is comprehensive.  
Your media list should include: 
 
Broadcast (TV, cable TV and radio): 

 talk or public affairs show producers, bookers, and hosts; 
 television news assignment editors, reporters and producers covering women, children, 

health, crime and violence; and 
 radio news directors, assignment editors, reporters, and public service directors, 

including those at college and university radio and cable television stations (personnel at 
these outlets can be particularly useful if you are located in a rural area).   

  
Print (newspapers, magazines and wire services): 

 wire service bureau chiefs, assignment editors, and reporters covering women, children, 
health, crime and violence; 

 newspaper editorial page editors, op/ed page editors (at the largest papers), national 
editors, city or metro editors, education editors and reporters, health editors and 
reporters, crime editors and reporters, columnists who write on issues relevant to 
women, children, health, crime and violence, calendar column editors, and anyone who 
has covered the issue, local program activities, or events sponsored by allied 
organizations in the recent past; 

 relevant local magazine editors and reporters; and 
 managing editors at community, ethnic, foreign language, alternative, gay, or seniors’ 

newspapers. 
 
Reporters, editors and producers change jobs and beats frequently.  You should update your 
media list at least twice a year. 
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Preparing for an Interview 
 
DEVELOPING YOUR MESSAGE 
 
When preparing for interview, the first step is to decide on your message.  Come up with two or 
three points that you most want to make.  Write them up as “talking points.”  Each should be 
clear and brief, no more than two complete sentences.   
 
Make your message compelling.  As much as is possible, use colorful words.  People respond 
better to things they are familiar with, so use analogies and contemporary references as 
appropriate.  Tangible numbers speak volumes, say “one in four,” rather than citing a huge 
number. 
 

 

You have the right: 
 

 To be comfortable.  Don’t agree to be interviewed anywhere you do not feel comfortable.
 

 To be prepared.  Find out in advance what the interview will be about and how long it will 
take.  Ask how the interviewer was briefed and send her or him any information you have 
that would be relevant. 

 
 To be treated fairly.  Find out who will interview you and who else they will be 

interviewing or have interviewed.  If you are going to be on a radio or television talk show, 
ask about the interview style of the host.  Find out in advance if the program takes calls 
from listeners or viewers. 

 

 

Anticipating the Questions 
There are three kinds of questions you should devise answers to before you do a media 
interview. 
 
1. The questions you are most likely to be asked. 
2. The questions you are most afraid to be asked. 
3. The questions you most want to be asked. 
 
Taking Control of the Interview 
You, not the reporter, have the primary responsibility for the interview.  Look at each question 
as an opportunity to deliver your message.  If you are asked a stupid question, try to turn it 
around.  The following lines might give you some ideas... 
"The issue here is not what was the woman wearing.  The issue is. . . . "  
"NO, that's not really accurate, Dan, but I can tell you that. . . "  
"I think what you are really getting at here is..." 
 
Preparing a Survivor for a Media Interview 
It’s the nature of the media that they want to talk to someone directly affected by the issues on 
which they are reporting.  You have probably been asked to identify a survivor of sexual assault 
who will agree to an interview, and you probably will be asked again. 
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Be sure to find out all the information you would find out before you would do an interview: the 
topic; the length of the interview; who the reporter will be; who else they have spoken to; and 
who else will be interviewed (particularly if the interview is in a panel or talk show format).  Ask 
if the survivor will be identified by name in the story and make that clear to anyone you ask to 
do the interview.  If the survivor does not want to be identified by name or any other 
distinguishing characteristics, be sure the reporter or producer agrees beforehand so that no 
mistakes occur. 
 
Review some of the questions the survivor is likely to be asked in the interview and go over his 
or her answers.  Explain that the guest (interviewee) does not have to answer any questions 
that make him or her uncomfortable, and talk about ways to address those questions. 
 
Looking Good On-Camera 
Tips for Everyone: 

 Throughout the interview, sit up straight and pay attention to your posture. 
 Use hand gestures for animation but contain them so that they don't go off the screen.  

Remember that the camera is focused on just your face and neck most of the time. 
 If you usually wear glasses keep them on while you are on camera.  Otherwise, you may 

squint. 
 If possible wear solid colors, but avoid white and any color that blends in with your skin 

tone. 
 Do not wear large bows or ties at the neck.  Unless you’re very good with scarf-tying, don’t 

wear a scarf.   
 Avoid loud plaids, stripes or patterns; very small patterns (like black-and-white 

houndstooth); and fabrics that sparkle (like lurex) or have a high sheen (like silk or satin 
charmeuse).  

 
Tips for Women: 

 If you usually do not wear any make-up, at minimum, wear a lipstick color that is slightly 
darker than your natural lip color, so that your face doesn’t look monochrome.  Some 
stations in the larger media markets have experts who will do your make up.  Ask in 
advance. 

 Wear simple clothes, like a blouse or sweater and a jacket or blazer, or a dress. 
 Avoid large earrings, necklaces that may be a distraction, and bracelets or bangles that 

could clang into a microphone. 
 
Tips for Men: 

 Avoid loud ties and ties with small, complicated patterns.  
 If someone offers to powder your face, accept it.  Powder is generally used to keep guests 

from looking shiny or sweaty on television. 
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Responding To Media Stories 
 
There are several ways to respond to media stories that are breaking or have already been in 
the news. 
 
STATEMENTS 
 
Statements should be two or three paragraphs long, and no more than a page, double-spaced.  
Because its purpose is to be included in a news story, a statement MUST BE pithy, succinct, and 
quotable.   It should reflect and make a persuasive case for the position or policies of your 
program.  Any statement you issue will probably be under the name of your program director or 
executive director.  A statement should be dated and include a media contact name and phone 
number. 
 
If you hold a news conference, a rally, or any other public event, you will want statements for 
all the speakers to distribute to the press.  Statements can also be used to respond quickly to a 
breaking story (such as a comment by an official on sexual assault, passage of a piece of 
legislation, or a highly publicized incident of rape).  They must be prepared quickly.  Dictate, 
deliver, or fax a statement within an hour or two of an event.  A statement faxed the next day, 
when stories already have been filed, is useless. 
 
LETTERS TO THE EDITOR 
 
Letters-to-the-Editor is one of the most widely read sections of the newspaper, and is relatively 
easy to get into.  You should monitor all area print media for stories on sexual assault, including 
alternative, ethnic, and community newspapers and magazines and respond with letters to the 
editor whenever appropriate.   Be sure the letter is signed by someone who has credibility on 
the issue it addresses – probably your program’s director, a person aided by your services, or 
another program representative. 
 
The letter should be addressed Letters-to-the-Editor at the address of the newspaper or 
magazine.  It is a good idea to both mail and fax the letter and then follow-up with a telephone 
call to be sure it was received. 
 
TALK RADIO 
 
Radio call-in shows are extremely popular and can be a good way to get your message out.   
 
Try to schedule appearances on programs that air during drive time (7 am to 9 am or 4 PM to 7 
PM) or other maximum exposure slots. 
 
Before you book anyone on a show, find out what kind of show you will be putting yourself or 
someone else on.  If the show is in your area, listen to it.  If not, ask the producer about the 
type of show it is and the style of the interviewer.  
Ask questions: 

 What is the format of the show? 
 What kind of guests does the show usually use: people offering community services or 

people discussing issues? 
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 When does it air? 
 Is it live or taped? 
 Is it call-in? 
 How long are guest segments? 
 Is the host aggressive?  Hostile?  A good questioner? 
 Is there a producer other than the host? 
 How far ahead does the show book guests?  (Most public affairs shows book at least two 

weeks ahead.) 
 

Send the producer a pitch letter proposing a topic and spokesperson.  In your letter highlight 
Sexual Assault Awareness Month and the events or activities your program is initiating or 
involved in.  Briefly explain your spokesperson's qualifications, provide some simple background 
material, and include a daytime phone number.  Follow-up with a telephone call. 
 
 
BOOKING A GUEST ON TALK RADIO  
 
Once you’ve booked someone on a talk radio show, make sure you know: 

 Will the regular host be there or is s/he planning a vacation? 
 How long will your spokesperson be on the air? 
 Will there be live telephone calls with questions? 
 Will there be other guests?  Who will they be? 
 At what time should the guest be at the studio? 

 
 
A TIP: 
Ask people you know (program staff, colleagues, or friends) to call in with pre-planned 
questions and comments.  If the show is extremely popular, ask them to call before it actually 
goes on the air, so that they get through before the switchboard gets tied up.  This is not 
cheating!!!  People do this all the time. 
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Generating Media Coverage 
 
OP/EDS 
 
An op/ed is a 500 to 700 word signed guest editorial submitted to a newspapers.  It should 
emphasize the writer's opinion or experience and be of interest to the general public.  An op/ed 
on Sexual Assault Awareness Month might address the pervasiveness of rape in your 
community, and discuss the importance of every person taking it upon him or herself to take 
action to prevent sexual assault (i.e.: making a donation to or volunteering with a program; 
wearing a tee shirt; putting a bumper sticker on a car; talking with someone who has been 
assaulted, etc.).  
 
You can submit an op/ed to more than one newspaper, but once you know that a paper is 
going to use it, you must contact the others to withdraw the op/ed from them. 
 
Send the op/ed with a letter to the Op/Ed Page Editor (you can call the newspaper to get that 
person’s name and fax number).  Frequently, the op/ed page editor and the editorial page 
editor are the same person.  As with a letter to the editor, you should both fax and mail the 
op/ed.  In both the op/ed and the letter include the name, title, organization and telephone 
number of the author.  In the letter, which should be brief – one or two paragraphs – explain 
the expertise of the author about the topic that the op/ed addresses.   
 
A few days after you submit the op/ed, follow up with a telephone call to make sure it was 
received.  If it was not, you can resend it. 
 
EDITORIAL MEMORANDA (EDIT MEMOS) 
 
An edit memo is a memorandum addressed to newspaper or magazine editorial page editors or 
writers which encourages them to editorialize on an issue from a particular perspective.  An edit 
memo can also request a meeting with editorial staff. 
 
An edit memo should be no more than two to four paragraphs long.  Include some paragraphs 
that can be lifted and used in an editorial.  It is all right to make an emotional plea in an 
editorial memorandum – the more compelling your argument, the more likely you are to 
convince the editor and subsequently the readers.  Use short sentences and avoid jargon. 
 
You may want to send an edit memo at the beginning of April alerting editorial page editors or 
editorial board members to Sexual Assault Awareness Month and urging them to editorialize to 
encourage every reader to make it her or his business to help end sexual assault.  You may 
want to make suggestions for actions people can take. 
 
Near the beginning of the edit memo specify that you are requesting that the newspaper 
publish an editorial and explain your expertise in the area of sexual assault.  If you are 
requesting a meeting, spell that out and suggest a time period within which you would be 
available.  At the end, give your full name and title, as well as a telephone number at which you 
can be contacted. 
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A TIP 
Timing is very important.  If possible you should send an edit memo two weeks prior to the 
date on which you would like the editorial to appear.  Weekly newspapers need more lead time 
than that.  A few days after you have sent the edit memo, follow up with a telephone call to be 
sure it was received.   
 
COLUMNISTS 
 
Newspaper columnists are often widely read, and they are interested in writing about timely 
issues of importance to the community.  Many respond well to letters or telephone calls 
suggesting topics.  Before you pitch a columnist on an idea, read her or his column a few times 
so that you get an idea of the kinds of issues she or he tackles. 
 
Address your pitch letter to the columnist directly.  Explain why your topic is timely (April is 
Sexual Assault Awareness Month) and why readers should know more about it (x of x city 
residents have been sexually assaulted).  Indicate that you are writing to ask the columnist to 
address sexual assault in her or his column. 
 
With your pitch letter you might also want to include information on your program and your 
activities.  Keep in mind that the columnist may want to focus on a personal story, and want to 
interview a survivor, so you may need to identify and prepare someone.  Mention that you will 
follow up with a telephone call in a few days.  Also be sure to include your name, title, 
organization, and telephone number at the end of your letter. 
 
After you have sent your pitch letter, follow up with a telephone call to ensure that the 
columnist has received your letter, to determine the level of interest and to see if you can offer 
any additional information. 
 
CALENDAR ANNOUNCEMENTS 
 
The event listings that appear in most daily and many weekly and community newspapers are a 
great way to publicize events you are holding in conjunction with Sexual Assault Awareness 
Month.   
 
Contact the calendar editor at your local newspapers (check local community, ethnic, and 
alternative newspapers to see if they have events calendars as well) and find out what kinds of 
events they include, when the calendar runs and how far in advance you need to submit an 
announcement.  
 
Send or fax the calendar editor a one-paragraph calendar announcement of your event or 
activity. Briefly describe the event in one or two sentences, and include the sponsors.  List the 
date, time, and place for the event or activity.  Mention whether or not there is a charge to the 
public and how much is being charged.  Include the name and telephone number of the person 
whom the public should contact about attending the event or participating in the activity. 
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A TIP FOR RURAL COMMUNITIES 
 
If you are in a rural community, be sure that you maintain contact with the editors of weekly 
and/or monthly community newspapers or newsletters.  As you plan your activities for Sexual 
Assault Awareness Month, be sure to alert them with advance telephone calls, as well as media 
advisories and news releases.  Newspapers and newsletters that come out weekly or monthly 
require more lead time than dailies, so ask the editor how much time she or he will need to 
ensure that your event is mentioned in the calendar or in an article.  You will want your event 
or activity to be included in the community calendar, and you might consider submitting an 
article about the event afterwards, accompanied by a black and white photograph of the event 
or activity.  Ask the editors of community papers and newsletters if they would be willing to let 
you place advertising for your Sexual Assault Awareness Month event at a reduced rate or if 
they will donate space for an ad. 
 
RADIO AND CABLE ACCESS STATIONS 
 
Ask the public information or community affairs directors at area radio stations and cable 
television stations about their community calendars.  In most cases you should be able to get 
information about your event or activity included in those calendars if you get the information 
to the station early enough.   
 
COMMUNITY BULLETIN BOARDS 
 
Community bulletin boards are usually more accessible and efficient public outreach tools in 
rural areas.  Ask area churches, synagogues, mosques, Y’s, supermarkets and community 
centers about access to their bulletin boards.  You may be able to post fliers about the events 
you are planning on any or all of their bulletin boards. 
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Placing A Public Service Announcement (PSA) 
 
SUBMITTING A PUBLIC SERVICE ANNOUNCEMENT TO TELEVISION OR 
RADIO STATIONS 
 
Using your press list or the phone book, compile a list of all the radio and TV outlets in your 
area (include cable stations in addition to regular broadcast television) and call each to find out 
if they run public service announcements.  If they do, get the name of the community affairs 
director. 
 
Write a letter to the community affairs director in which you ask her or him to run your PSA.  Be 
sure to mention the length of the spot.  You might also want to include some local statistics on 
sexual assault to better make the case that they should run the PSA.  Include a copy of the 
script (radio) or story board (television) with your letter.  Include in the letter your name, title, 
affiliation, and a telephone number with the best times to reach you. 
 
Follow up your letter a couple of days later with a telephone call to the community affairs 
director.  Ask if she or he received the letter and if the station is willing to consider airing the 
spot.  (If the letter was not received you can explain why you’re calling on the phone or offer to 
send or fax a copy of it.)   
 
SUBMITTING A PUBLIC SERVICE ANNOUNCEMENT TO NEWSPAPERS OR 
LOCAL MAGAZINES 
 
Compile a list of all the newspapers (including weekly, community, alternative, and ethnic 
newspapers), newsletters, and local magazines (again, be sure your list is comprehensive and 
includes alternative and ethnic magazines) in your area.  Call the display advertising department 
or the advertising department (if there is no display advertising department) at each to find out 
if they accept PSAs.  In some cases, you may get referred on to someone else at the outlet.  
Keep trying until you find the right person to talk to. 
 
Send the appropriate person at each outlet a letter in which you ask her or him to run the PSA.  
Enclose a camera-ready copy of the PSA with your letter (in a 10" x 13" envelope, so that the 
PSA doesn’t get bent or folded).  In your letter, include some local statistics on sexual assault 
and your name, title, affiliation, and a telephone number with the best times to reach you.  Also 
mention that a camera-ready copy of the PSA is enclosed. 
 
Follow up on your letter a couple of days later with a telephone call to the person to whom you 
sent the letter.  Ask if she or he received the letter and if they will run your PSA.  If the person 
you speak to did not receive the PSA, ask if you can send over another copy with a copy of your 
letter. 
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Fill-In-The-Blank  
Calendar Announcement 

 
 
 
[April 20, 2001]     CONTACT: [Linda Jimenez] 

[312/555-1212] 
 
 
The [University of Chicago Latino Students’ Union] is co-sponsoring an [evening candlelight vigil 
with sexual assault survivors] to kick off Sexual Assault Awareness Month at [5:30 PM, Monday, 
April 9 on the front steps of The Main Library, 123 Magnolia Avenue]   [The vigil, “Remember, 
Reclaim and Rebuild,”] is co-sponsored by [South Chicago Rape Crisis Center].  The [vigil] is the 
first of several activities scheduled for April, which is Sexual Assault Awareness Month. 
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Sample Statement 
 

 
STATEMENT OF [Glenda Newsome],   CONTACT: [Joe Jefferson] 
[Executive Director, West Oakland Community Center]  [510/555-1212] 
[April 2, 2001] 
 
 
Today we join Americans across the country to say no more to sexual violence.  We must all 

join together in this effort.   

 

Sexual assault does not discriminate.  It knows no racial barriers, no economic barriers, no 

social barriers, no age barriers.  Sexual assault exists in all neighborhoods, in all cities and in all 

countries.  Only by coming together can we stop the epidemic of sexual assault once and for 

all. 

 

We know that in addition to the immediate physical and emotional costs, sexual assault may 

lead to post-traumatic stress disorder, substance abuse, major depression, homelessness, 

eating disorders, and suicide.   

 

Today we recognize the compassion and dedication of those who work selflessly to provide 

services to survivors and to increase the public understanding of sexual violence.   We also call 

on each of us to take a stand and do what we can to reduce sexual violence.  I encourage 

everyone here to sign the petition and make a promise to take action to reduce sexual violence 

whenever and wherever they can. 

- 30 -
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Fill-In-The-Blank Editorial Memorandum (Edit Memo) 

MEMORANDUM 
 
March 25, 2001 
 
TO:  Editors, Reporters, Producers 
FROM:  [Julie Garbus, Executive Director, Ann Arbor Against Sexual Assault] 
RE:  Sexual Assault Awareness Month 
_______________________________________________________________________ 
 
April is Sexual Assault Awareness Month.  This month, sexual assault programs in [Ann Arbor] 
and across the nation are working to focus public awareness on the epidemic of sexual violence 
and encouraging all Americans to become part of the solution. 
 
Sexual assault has reached epidemic proportions.  In the United States, sexual assault occurs 
every 90 seconds.  Rape and sexual assault affect women, children, and men of all racial, 
cultural, and economic backgrounds.  And here in [Ann Arbor], [one in every xxx residents has 
been sexually assaulted, and a call is placed to a local hotlines once every xx minutes, etc.]. 
 
No college student should be afraid to walk around campus.  No child should dread coming 
home out of fear of sexual violence.  No one should ever have to suffer sexual violence at the 
hands of someone who is supposed to love her or him.  Help is out there.  This month, sexual 
assault prevention advocates will be raising public awareness of sexual violence, providing 
people with ideas for action, and letting people who have been a victim of sexual assault know 
that they are not alone and that help is available. 
 
Sexual violence affects all of us – every community, every family.  And we all have a 
responsibility to end sexual assault.  Action can be as simple as contributing money to a local 
rape crisis center.  Some people might prefer to volunteer their time.  Others might advocate 
for prevention programs in local schools.  Individuals who are looking for ways to help, or 
would like to participate in Sexual Assault Awareness Month activities can call [734/555-1212] 
for more information. 
 
I encourage you to editorialize in support of Sexual Assault Awareness Month and to urge your 
readers to join in the efforts of programs and advocates to reduce sexual violence in our 
communities.  Everyone must learn the facts about sexual violence, and working together we 
can stop sexual assault.   
 
If you have any questions, please contact me at [734/555-1212 between 9 AM and 5:30 PM 
Monday through Friday].  
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Fill-In-The-Blank Radio Talk Show Pitch Letter 
 
[March 15, 2001] 
 
 
[Jeannie White 
A Community Forum 
WXYZ-AM 
1224 Market Street 
Philadelphia, PA 21115] 
 
Dear [Ms. White]: 
 
As you may already be aware, April is Sexual Assault Awareness Month.  During the month, 
sexual assault programs nationwide will hold events and activities to draw public attention to 
the epidemic of sexual violence, supporting rape survivors and letting attackers know that 
communities will hold them responsible. 
 
I am writing to ask you to interview [Gina Colata, the Executive Director of the Germantown 
Sexual Assault Coalition] about Sexual Assault Awareness Month activities in [the Philadelphia 
area] on A Community Forum. [The Germantown Coalition provides a hotline and other services 
and resources for women in the Germantown, Philadelphia area].  On April 10, [Germantown 
Coalition] will [hold a speakout with songs and poetry in English and Spanish to remember 
women who have lost their lives to sexual assault and to celebrate survivors of sexual violence.  
The speakout will be followed by a march the next morning calling on people of all backgrounds 
to take responsibility to help prevent sexual violence.  City councilwoman Emily Cocanour will 
lead the march.] 
 
The statistics are staggering.  Every 90 seconds a sexual assault occurs.  More than five out of 
ten of all rape cases (54 percent) occurred before victims reached the age of eighteen.  Among 
girls who were under age 13 at the time of their first sexual intercourse, 71 percent reported 
that it was non-voluntary or unwanted.  Sexual violence affects all of us – every community, 
every family.  This month, [the Germantown Coalition] and other sexual assault programs are 
drawing public attention to this issue and letting people know that they have a responsibility to 
work to prevent sexual violence. 
 
I hope you will consider having [Gina Colata] on your show.  I will call you in a few days to 
follow up.  In the meantime, if you have any questions, please do not hesitate to call me at 
[215/555-1212]. 
 
Sincerely, 
 
 
 
[Frances Williamson] 
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Sample Columnist Pitch Letter 
 
 
March 27, 2001 
 
 
 
Ellen Goodman 
Boston Globe 
135 Morrissey Blvd. 
Boston, MA  02017 
 
Dear Ms. Goodman: 
 
April is Sexual Assault Awareness Month.  Throughout the month in Boston and across the 
country, sexual assault programs will be raising public awareness of sexual violence and urging 
people to take action to help stem this epidemic.  Sexual assault affects all Americans in all 
communities, and it will take the efforts of people in every community to stop the violence. 
 
Here in Boston a group of Boston College students have taken it upon themselves to be part of 
the solution.  They will spend the month paying visits to area high schools to talk to students 
about sexual violence.  The group, known as BC Students Against Sexual Violence (BCASV), is 
working in conjunction with the Boston Area Rape Crisis Center to reach out to high school 
students.  BCASV’s mission is to educate Boston youth about sexual violence, and to encourage 
young people to focus on healthy sexuality as a positive approach to prevention.  
 
Sexual violence is a serious problem in our nation. In the United States, sexual assault occurs 
every 90 seconds.  Rape and sexual assault affect women, children, and men of all racial, 
cultural, and economic backgrounds.  Sexual assault knows no socio-economic barriers and it 
does not discriminate on the basis of age or race.  By taking action and setting an example, the 
Boston College students who have formed BCASV are helping to spread the message that 
together we can stop sexual violence. 
 
I hope you will consider a column on Sexual Assault Awareness Month and the BCASV program.  
I will call you in a few days to follow up.  In the meantime, if you have any questions, please 
call me at 617/555-1212. 
 
Sincerely, 
 
 
 
Elizabeth S. Holmes 
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SURVEY OF NSVRC’S  
2001 SAAM REOURCE BOOK 

 

 We want the information we send you to be as useful as possible.  To help us, please fill out 
this survey and fax it to Ridgely Benjamin at 202/371-9142.  Or mail it to: PR Solutions, 1420 
New York Ave., NW, Suite 650N, Washington, DC 20005.  Thank you! 
 
Did you find the 2001 SAAM Resource Book?   
 

___ Very Helpful   ___ Somewhat Helpful ___ Not Helpful 
 

What did you find most useful in the 2001 SAAM Resource Book?  Check as many as apply. 
 

___ Messages (Instructions for Constructing a Message, Talking Points, Q & A) 
___ Factsheet 
___ Ideas for local events with sample materials  
___ Ideas for outreach to schools and universities with sample materials 
___ Using the Internet as a tool to promote events  
___ Tips on reaching out to policymakers 
___ National proclamation 
___ Fill-in-the-blank proclamation 
___ Press list and interview preparation 
___ Reactive media (letters-to-the-editor, statements, talk radio) 
___ Generating media interest (opeds, editorial memo, columnists, calendar 
announcements) 
___ Placing PSAs  
___ Fill-in-the-blank materials 
___ Sample media materials 

 
 

Please describe how you used the materials: 
 

 
 
 
 
 

How could have the Resource Book been more helpful? 
 
 
 
 
 

Did you use any events described in the 2001 Resource Book as a model for a local activity?  
 

If so, please describe: 
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What were your goals for SAAM 2001?  Check as many as apply. 
 

___ Increase public awareness about sexual assault 
___ Generate media coverage 
___ Raise money  
___ Activate the community  
___ Build your volunteer base 
___ Recognize individuals/organizations that are trying to stop sexual assault 
___ Involve businesses in effort to stop sexual assault  
___ Involve public officials in efforts to stop sexual assault  
___ Involve specific communities in efforts to stop sexual assault  
___ Other (Please describe): 
 

When would you like to receive Sexual Assault Awareness Month mailings? 
 

___ November/December   ___ January / February   ___  March 
 
What types of information would you find most useful?  Check as many as apply. 
 

___  Sample public service announcements  
___ Sample posters/stickers/radio tapes that you can localize 
___  Descriptions of other programs’ Awareness Month activities   
___   Sample fill-in-the-blank media materials and tips on generating media 

coverage 
___   Fact sheets on sexual assault  
___   Tips and information on community organizing   
___  Awareness Month themes/logos  
___ Other (please specify)  

 
Would you like to get them in languages other than English and Spanish?    YES  NO 
 
 If so, what languages would be most helpful to you? 

 
 

Is there anything else we should know in order to develop materials that are more useful to 
you? 
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EVENT DESCRIPTION 
 

We would like to include more event descriptions and sample 
materials in next year’s resource book.  Please tell us about your 
successful events so that we can share them with others.  Please 

mail your description and any attachments to: 
National Sexual violence resource center 

123 n. enola drive 
enola, pa 17025 

 

Name of Event:                                                                                                      

Sponsoring Organization:                                                                              

Contact information: 
organizer/contact name   _____________________________________       
 
street address  ____________________________________________________      

 
city/state/zip  _____________________________________________________       

 
           phone  (        )_____________________    fax (        )_____________________  
 

  
Please answer the following questions about your event, attaching additional sheets as 
necessary.  
 
Please briefly describe the event including goals, program content, location, and 
attendance. 
 
 
 
 
 
 
 
 
 
 
 
 
Who was involved in event planning from your organization and the community?   
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If you had a planning group, were there subcommittees for specific tasks?  If so, please 
list committees and their major responsibilities. 
 
 
 
 
How long did the event take to plan?  Attach timeline of major tasks if available. 
 
 
 
 
What funding/other resources were needed to carry out the event?  How did you 
procure them? 
 
 
 
 
 
How did you publicize the event?   
 
 
 
 
 
Do you feel that the event was successful?  If so, what are the indicators of this (i.e. 
attendance, media coverage, post-event activism, etc.)? 
 
 
 
 
 
Now that the event is over, what have you learned about what worked and didn't?  
What would you do differently next time? 
 
 
 
 
 
 
Will you be planning a similar event next year?  Why/why not? 
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National Sexual Violence Resource Center 
A project of the Pennsylvania Coalition Against Rape 

123 N. Enola Drive 
Enola, PA 17025 

Phone: 717-909-0710  Toll Free: 877-739-3895 
Fax: 717-909-0714  TTY: 717-909-0715 

Email: resource@nsvrc.org 
 




