Op-ed tips

Writing an op-ed (short for opposite the editorials) is an effective way to educate people about issues that are important to you and your organization. Unlike a press release, an op-ed should articulate an opinion that can be argued. You should check with your local publication to see what their requirements are, but typically op-eds are between 600 and 1,200 words. The topic should not be a response to a story that ran in the paper (that would be best expressed in a letter to the editor), but a longer piece discussing an issue that affects your community. Getting an op-ed published in a larger publication can be very competitive, but keep in mind smaller city/town papers, community publications, and college papers as well. 

As always when approaching a newspaper to run a story, the op-ed should cover a timely issue, otherwise it won’t be considered for publication. To increase your chances of having your op-ed published, frequently read the op-eds that your local papers publish to get an idea of what they accept.  

How to write a letter to the editor

If you wish to respond to a specific story that ran in a publication, you can do so with a letter to the editor. Make your case, but stay brief. Sometimes, publications will contact you and ask you to shorten your letter for publication. If this happens, make sure that you reply promptly or you may miss your opportunity. 
PRINTED ON AGENCY LETTERHEAD
(Name of Organization)

(Address)

(Bldg., floor, suite, other address info)

(City), (State) (Zip code)

(Date)

Dear Editor:

State your reason for writing here. Use the first sentence to reference the title of the article to which you are responding, author and date it appeared.
State your case here. Include facts and references to establish credibility.
End with a strongly worded positive statement.
Sincerely,

Writer’s signature if this is a paper copy

Name of writer

Writer’s title
Agency name
