The Clothesline Project

In planning a Sexual Assault Awareness Month event, you may choose to work with the local Clothesline Project and schedule displays at your community’s high schools or college campuses.  Your center could work in coordination with a group of students at schools where displays will occur.  Ask them to work with teachers or professors on their campus to organize scheduled viewings of the project throughout the day.  Give a brief sexual violence prevention talk to each group of students before they tour the project.  Encourage students to raise funds and wear Decide to End Sexual Violence T-shirts.  Make sure advocates wear customized T-shirts.  Distribute Speak Out bookmarks and brochures about your center’s programs and services.

Attached are materials that the Center Against Sexual Assault of Southwest Riverside County used to publicize their Clothesline Project:

· Sample Media Release

· Clothesline Project Flyer

· Clothesline Project Poster

Please remember to customize these materials to your center and your specific event.  

Sample Media Release

FOR IMMEDIATE RELEASE

[Date]

[Agency Name]

[Address]

[Phone]

Contact: [Name]
CLOTHESLINE PROJECT

According to Men Can Stop Rape in Washington DC, 58,000 soldiers died in the Vietnam war. During that same period of time, 51,000 women were killed mostly by men who supposedly loved them. In the summer of 1990, that statistic became the catalyst for a coalition of women's groups on Cape Cod, Massachusetts to consciously develop a program that would educate, break the silence and bear witness to one issue - violence against women.

This small, core group of women, many of whom had experienced some form of personal violence, wanted to find a unique way to take staggering, mind-numbing statistics and turn them into a provocative, "in-your-face" educational and healing tool.

One of the women, visual artist Rachel Carey-Harper, moved by the power of the AIDS quilt, presented the concept of using shirts - hanging on a clothesline - as the vehicle for raising awareness about this issue. The idea of using a clothesline was natural. Doing the laundry was always considered women's work and in the days of close-knit neighborhoods women often exchanged information over backyard fences while hanging their clothes out to dry.

The concept was simple - let each woman tell her story in her own unique way, using words and/or artwork to decorate her shirt. Once finished, she would then hang her shirt on the clothesline. This very action serves many purposes. It acts as an educational tool for those who come to view the Clothesline; it becomes a healing tool for anyone who makes a shirt - by hanging the shirt on the line, survivors, friends and family can literally turn their back on some of that pain of their experience and walk away; finally it allows those who are still suffering in silence to understand that they are not alone.

October of 1990 saw the original Clothesline Project with 31 shirts displayed on a village green in Hyannis, Massachusetts as part of an annual "Take Back the Night" March and Rally. Throughout the day, women came forward to create shirts and the line kept growing.

A small blurb appearing in Off Our Backs magazine was picked up by Ms magazine and everything changed for the Clothesline Project. In the following years, the Ryka Rose Foundation and Carol Cone's advertising agency took an interest in our work and helped create a national push with small pieces appearing in USA Weekend magazine, Shape magazine and others. This outreach created an overwhelming national response and brought the Clothesline Project from a single, local, grassroots effort into an intense national campaign.

The Clothesline Project honors survivors as well as victims of intimate violence. Any person who has experienced such violence, at any time in his/her life, is encouraged to come forward and design a shirt. Victim's families and friends are also invited to participate. 

It is the very process of designing a shirt that gives each person a new voice with which to expose an often horrific and unspeakable experience that has dramatically altered the course of his/her life. Participating in this project provides a powerful step towards helping a survivor break through the shroud of silence that has surrounded his/her experience.

Throughout the month of April survivors and significant others are invited to express their thoughts and feelings through artwork.  The art projects will include T-shirts and jeans, which will be displayed at various locations throughout the month.

The Clothesline Project Legend

White is for murder or death as a result of violence.

Yellow, Brown or Beige is for assault or battery.

Pink, Red or Orange is for rape or sexual assault.

Green or Blue is for child sexual assault or incest.

Purple or Lavender is for homophobic violence.

Black is for gang rape.

Jeans are for misconceptions and injustice surrounding rape.

The Clothesline Project is “a silent exhibit and self-expression of the violence which plagues our community.”

Sample Advertisement 1

APRIL IS

SEXUAL ASSAULT AWARENESS MONTH
[image: image1.png]Join the Movement!

Participate in the

THE MEN’S MARCH

TO STOP RAPE,
SEXUAL ASSAULT &

GENDER VIOLENCE
April 23, 2005

Gathering Point: Sherman Oaks Galleria Fountain
(corner of Ventura & Sepulveda Blvds.)

Registration: 10:00am
Program: 11:30am
March: 12:00pm

Post-March Reception: 1:00pm

High Heels Recommended for Men and Available Upon Request

Menin heels will march in front, followed by ofher men,
women & children calling for an end to sexul violence.

Walka i InHr Sioas 2005 Tha en's Hoch 1 S10p Rape,S4XU ASsaul & Gandr ilence is aValey Trauma Canar Sexual Assaul Avarenass Wonth Campaign




[image: image2.wmf][image: image3.wmf][image: image4.wmf][image: image5.wmf][image: image6.wmf][image: image7.wmf][image: image8.wmf][image: image9.wmf][image: image10.wmf][image: image11.wmf][image: image12.wmf][Agency Name]

CLOTHESLINE PROJECT 
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DONATE OLD JEANS ,  T-SHIRTS ,  ARTS AND CRAFTS!

Throughout the month of April survivors and significant others are invited to express their thoughts and feelings through artwork.  The art projects will include T-shirts and jeans, which will be displayed at various locations throughout the month of April.

The Clothesline Project Legend

White is for murder or death as a result of violence.

Yellow, Brown or Beige is for assault or battery.

Pink, Red or Orange is for rape or sexual assault.

Green or Blue is for child sexual assault or incest.

Purple or Lavender is for homophobic violence.

Black is for gang rape.

Jeans for misconceptions and injustice surrounding rape.
IF YOU HAVE CRAFTS, OLD WORN JEANS AND T-SHIRTS, PLEASE BRING THEM INTO THE [Agency Name] OFFICE
[Address & Phone]

Sample Advertisement 2

[Phone]

[Agency Name]
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2008 CLOTHESLINE PROJECT DEDICATED TO THE VICTIM/SURVIVORS AND FAMILY MEMBERS OF SEXUAL ASSAULT
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Each piece of clothing created is a Silent Exhibit and self-expression of the violence affecting our community…. 

The Clothesline Project Legend

White is for murder or death as a result of violence.

Yellow, Brown or Beige is for assault or battery.

Pink, Red or Orange is for rape or sexual assault.

Green or Blue is for child sexual assault or incest.

Purple or Lavender is for homophobic violence.

Black is for gang rape.

Jeans for misconceptions and injustice surrounding rape.

[Agency Hotline #]

Shine the Light on Sexual Violence

Friday, April 27
The concept of Shine the Light on Sexual Violence was originally developed by the YWCA of Greater Los Angeles Sexual Assault Crisis Program.  It is a way to close Sexual Assault Awareness Month while encouraging awareness of sexual assault to shine throughout the year. 

Shine the Light can be as simple as encouraging the community to use car headlights, candles, lamps, or flashlights to develop awareness about sexual violence.  You may also choose to coordinate a community event such as a candlelight vigil at dusk, for which you designate a time and place for the community to gather.  Remember to disseminate flyers with the event information, including location and time, before the date in order to increase community participation.  A sample of this type of flyer from the Center Against Sexual Assault of Southwest Riverside County is included in this section.

Also included in this section are two promotional flyers from the YWCA of Greater Los Angeles.  Your center may choose to use these flyers if you decide to adopt Shine the Light in your community.  When advertising your event, please remember to credit the YWCA of Greater Los Angeles Sexual Assault Crisis Program for the original idea.

Again, please remember to insert your agency’s information into the flyers.  The materials are available on the CD-ROM to facilitate your use of them.

Sample Advertisement 1

[Agency Letterhead]

“what is done in the dark shall come to light…”

Sexual assault is the most under-reported crime in the world. It is an act of violence that silences its victims; forcing them into darkness.  By “Shining the Light on Sexual Assault”, we are removing the power of the darkness of sexual assault and focusing “light” onto this subject so that people can talk about it and hopefully work together to eliminate it.

Many survivors talk about a “dark cloud” over-shadowing their lives as a result of a sexual assault. This “darkness” colors all aspects of their recovery and lives. Once victims are empowered to become survivors they have re-discovered their “light”.

Society needs to be mobilized to eliminate sexual assault. By “shining the light”, we each take responsibility to engage others in conversations about sexual violence which “enlightens” them and causes them to take action in our communities to make them safe.

By setting aside a day to focus on activities that “shine the light on sexual assault”, we can use our car headlights, candles, lamps, flashlights, etc. to remove the darkness and silence that surround this issue. It is a powerful metaphor for developing awareness about sexual violence.

"Shine the Light on Sexual Violence" will also represent the closing of Sexual Assault Awareness Month. It will remind our communities that although Sexual Assault Awareness Month has come to a close, the light of hope will continue to shine on our commitment to raise awareness of sexual violence and it's impact on our communities, survivors, victim's and their families.

“Shine The Light On Sexual Assault”
Use your car headlights, candles, lamps, flashlights, etc.

April 27th
[Agency Contact Information]

Sample Advertisement 2

[Agency Letterhead]

“SHINE THE LIGHT 

ON SEXUAL ASSAULT”

APRIL 27TH

We can use our car headlights, candles, lamps, flashlights; etc… on this day to remove the darkness and silence that surrounds sexual assault.  By shining the light on sexual assault we enlighten communities about the impact of sexual violence, honor survivors who have broken their silence and support victims who have yet to find their voice.  

How can you shine the light throughout the year?

· Educate yourself, family and friends to speak out against sexual violence

· Support your local rape crisis center

· Become a volunteer

APRIL IS SEXUAL ASSAULT AWARENESS MONTH

[Agency Contact Information]
24-hour hotline [Hotline #]

Sample Advertisement 3

[Agency Name]

PRESENTS

SHINE THE LIGHT ON SEXUAL VIOLENCE
Shine the Light on Sexual Violence represents the closing of Sexual Assault Awareness Month (SAAM).  It is a reminder to our communities that although Sexual 

Assault Awareness Month has come to a close; the light of hope will continue to shine on our communities, survivors, victims and their families.

We salute all of you willing to join us in the fight for a safer community for all people.
Date: April 27, 2008

Time: [Insert Time]

Place: [Insert Location]
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[Agency Name]

[Agency Phone]

Sponsored by:

YWCA of Greater Los Angeles

Sexual Assault Crisis Program

Please RSVP: [Phone Number|

Walk A Mile in Her Shoes 

Sample Flyer 1 1[image: image41.jpg]yica.l..,
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Walk A Mile in Her Shoes Sample Flyer 2
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Sample Radio Public Service Announcements

LIVE COPY

10 Seconds

Decide to End Sexual Violence during April’s Sexual Assault Awareness Month.  Call (Agency) at (Phone #) today.  Get involved: an important way YOU can help end sexual violence

15 Seconds

Warning: silence about sexual violence is dangerous to public health. Decide to End Sexual Violence during April’s Sexual Assault Awareness Month.  Join (Agency) at (Event) on (Date, Time) at (Location) to help support survivors and prevent sexual assault.  Call (Agency) at (Phone #) today.

30 Seconds

Warning: silence about sexual violence is dangerous to public health.  Do your part to support survivors and prevent sexual assault in (City).  Join (Agency) and dedicated people in your community to Decide to End Sexual Violence during April’s Sexual Assault Awareness Month at (Event) on (Date, Time) at (Location).  Call (Agency name) at (Phone #) to promote healthy relationships and communities today.

Sample Thank You Letter

Remember to send a thank-you letter following your SAAM events to acknowledge volunteers; sponsors and donors; businesses that helped get the word out; participants (especially local elected officials or other prominent community members; and local media that covered the event.  Below is a sample thank you letter designed for a sponsor or an event participant. It has been created from a template used by the Volunteer Center of Napa Valley to thank their sponsors/donors. 

[Date]

[Name]

[Company]

[Address]

Dear [Name]:

Thank you very much for your help in making our Sexual Assault Awareness Month event a great success!

[Paragraph on details of the event, including number of participants and other relevant details that demonstrate its success in raising awareness about sexual assault]

We want to thank you again for [providing donated item/participating]. [This item/your participation] helped to [insert details on how the donated item or their participation/support added to the event].

We are fortunate to live in a community where collaboration, community spirit, and a willingness to help are so highly valued. We hope to work with you on another project in the future.  We genuinely appreciate your commitment to our agency and your commitment to end sexual violence. 

Sincerely,

[Name]

[Agency]
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Sexual Assault Awareness Month, 2000

[image: image29.wmf][image: image30.wmf][image: image31.wmf][image: image32.wmf][image: image33.wmf][image: image34.wmf][image: image35.wmf][image: image36.wmf][image: image37.wmf][image: image38.wmf][image: image39.wmf][image: image40.wmf]_1105895189

_1105895487

_1105895293

_1105895486

_1105895238

_1105895020

_1105895163

_1105370608

_1105894700

_1105370156

_1105370350

_1105369870

